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Research Publications, cont’d. 
 

20A8,:%2*,--%4#%and Linda F. Alwitt, “Internet Use within the U.S. Plastics Industry,” Industrial Marketing 
Management, v. 28, n.4 (1998), 327-341. 

 
20A8,:%2*,--%4#, Robert F. Dahlstrom, James J. Kellaris, “Points of Reference and Individual Differences as 

Sources of Bias in Ethical Judgments,” Journal of Business Ethics, v.18 n.1 (1998), pp.63-71. 
 

20A8,:%2*,--%4#, “A Multi-Dimensional Perspective on Salesperson Commitment,” Journal of Business and 
Industrial Marketing, v.12, n.6 (1997), pp.354-67. 

 
Kellaris, James J., Robert F. Dahlstrom, and 2*,--%4#%20A8,, “Contextual Bias in Ethical Judgment of Marketing 

Practices,” Psychology & Marketing, v.13 n.6, (October 1996), pp. 677-94. 
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Professional Presentations 
 

“Marketing Basics: How to Influence the Buyer,” presented to staff of the Center for Biomedical and 
Health Care Research, Saint Louis University, Fall 2002 

 
“Friend or Foe? Is the Internet Good for Relationship Marketing?” Lecture at the monthly luncheon 

meeting of the Business Marketing Association, St. Louis Chapter. 
 

“Product Positioning: The Process and Strategies.” Lecture to a group of Russian entrepreneurs 
sponsored by the World Affairs Council of St. Louis. October, 1998. 

 
“Marketing Strategies and Positioning Tactics.” Lecture to participants of the Certificate in Business 

Communications workshop, sponsored by the Business Marketing Association (St. Louis 
Chapter). 

 
Work-in-Progress 

 
“Mediating Factors in Sponsorship Effectiveness: The Role of Consumer Lifestyle Traits,” with Mark 

Arnold. Research development stage. Targeting the Journal of Sport Management 
 
“The Ro
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Doctoral Dissertations 

 
Committee Member, Doug Roy (2019) 
Committee Member, Takisha Salley-Toller (2014) 
Committee Member, Eric Rhiney (2010) 
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Curriculum Development, cont’d. 
 

MKT-493, Sports Marketing (Summer, 2003). Case study course incorporating marketing 
practices to the sports and recreation industries. Inclusive are such topics as 
team/league management, use of sponsorships by marketers, athletes as brands, and 
marketing participative sports & sports related products. 

 
MKT-B444, Personal Selling. Overview of the selling process, focusing on transactions in a 

business-to-business environment. Initially introduced Fall Semester, 1998 
(undergraduate). 

 
MKT-B593, European Cases in Marketing. Introduces students to a number of issues and 

problems one must consider when doing business in Europe; with particular focus on 
Spain, France, Germany, and the U.K. Taught June 1999 on SLU Madrid Spain campus. 

 
Integrated Marketing Education Honors Program (DePaul University, 1995). Member of a task 

force which designed a series of integrated marketing modules for undergraduate 
marketing honors students. Received a regional award for innovation in higher 
education from the AACSB. 

 
International Teaching Assignments 

 
Visiting Lecturer, Royal Education (Vietnam), conducted Sales Management and Customer 

Relationship Management Seminars to local mid-level executives. July, 2006. 
 

Visiting Lecturer, Dublin City University, Dublin, Ireland. Taught a personal selling course to 
undergraduate marketing majors. (periodically between 1996 – 2005) 

 
Instructor, Saint Louis University, Madrid Spain, June 1999 & May 2007. Developed and taught a 

course on European Marketing. 
 

Visiting Lecturer, Helsinki School of Economics, Helsinki, Finland, November, 1995. 
Taught industrial marketing course to undergraduate honors students. 

 
 

 

American Marketing Association 
The Academy of Marketing Science  

Professional Memberships 


